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The 
roof that 
goes on 
forever. 


Properly installed, the Monier 
Roof will never have to be 
replaced. It laughs at the 
thought of wind, rain, hell's 
fire and high water. Termites 
won't touch it... and no man 
needs to because it's 
maintenance-free concrete, 
lightweight enough for just 


about any double wall structure. 


An enduring beauty. The 
Monier Roof tile. One classic 
style. Twelve contemporary 
colors. Hawaiian-made. Always 
available. Year after year. 
Dollar for dollar. On your 
client's behalf, there's 

no better investment. 


© 


Monier Roof Tiles 
91:185 Kalaeloa Blvd. 
Campbell Industrial Park 
Phone: 682-4523 


February, 1974 


Goals and 
Strategy 
For 774 


At an informal meeting February 4 at 
the Hawaiian Regent Hotel, the Execu- 
tive Committee set out to establish the 
goals for itself, and consequently for the 
Hawaii Chapter for 1974. The goals 
discussion was preceeded by а dis- 
cussion of the Regional ‘Grassroots 
Conference,” held this year in San 
Diego. Grassroots fed the current think- 
ing and planning at the National AIA, as 
well as that of the California, Washing- 
ton, Oregon and other western chapters 
to those who attended. With this as 
background, the Executive Committee 
established the following tentative goals 
for 1974: 


EXTERNAL GOALS: 

1. GOAL: To conyey to the public 
the sense that the architects in this 
community are knowledgeable members 
of the community and are willing to 
work toward community goals. 
STRATEGY: Talk, meet express profes- 
sional opinions on community matters. 
Go to hearings, testify. Contact your 
legislators, Work on communications 
with public. 


2. GOAL: Work to improve the 
State and City procedures for selecting 
professional consultants. 

STRATEGY: 1-—Work through ICED; 
2—Work through legislative Committee; 
3—Utilize members. 


3. GOAL: Work to re-establish the 6 
year Statute of Limitations. 
STRAGETY: 1 - Work with CILO 2 - 
Legislative Committee 3 - Members. 


4. GOAL: Promote understanding 
and acceptance of AIA Growth Policy 
and of Good Land Use Legislation. 
STRATEGY: 1 - Bring to Honolulu 
people who can influence the decision 
makers 2 - Contact the decision makers 
ourselves. 


5. GOAL: Assis the School of 
Architecture of the University of Hawaii 
to properly educate young architects. 


STRAGETY: 1 - Communicate to them 
our feelings as to what the students 
need to know to be useful to us 2 - 
Assist the student in establishing and 
maintaining contact with the architects 
of the community 3 - Be available for 
juries, lectures, etc. 


INTERNALLY 
ORIENTED GOALS: 

1. Goal to increase participation of 

the membership in chapter activities 
(see External Goals) 
STRAGETY: To expand the number of 
committees, to expand the membership 
of continuing committees by adding 
"new Blood," to encourage and request 
help and participation from presently 
inactive members. 


2. GOAL: To increase. communi- 
cation. between the Executive Com- 
mittee and the General Membership. 
STRAGETY: To conduct a survey of 
members as to goals for chapter, pri- 
orities, programs, participation, prob- 
lems, and anything else on their minds. 


3. GOAL: To define for the sake of 
continuity and direction, the structure 
of the Hawaii Chapter's committees and 
their primary responsibilities. To in- 
clude selection of committee chairmen 
and of committee members. 
STRATEGY: To expand the Admin- 
istrative procedures Book. 


4. GOAL: To continue to expand 
the Continuing Education Programs. 
STRATEGY: To encourage and direct 
the Professional Practice Committee to 
seek good seminars and speakers. 

5. GOAL: To revive the Community 

Design Center. 
STRAGETY: Participate with Model 
Cities efforts to reorganize the CDC. 
Seek to provide manpower and ex- 
pertise as needed. 


6. GOAL: To increase our ability to 
Continued on Page 7 
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Marc Rassiat had developed a unique 
approach to organic architecture totally 
in harmony with its environment. The 
concept lends itself to total community 
development without the normal stigma 
of unsightly boxes all in a row. 

Mr. Rassiat would like to correspond 
with architects in Hawaii. His address is: 

Mare Rassiat 

98 Rue de Longchomp 

Paris XVI 

France 


SINGLE 
UNIT 


PLAN 


COMMUNITY 
PLAN 


Hawaii Architect 


Torrie AMIN 


ма a GE 


0 


masum лм V 


ГІЗ, 
BT 
HH 
E 
THIS 
413% 
ЕТЕ 
НТ? i 


February, 1974 


nce on 


cts 
| assiste 


our Pr 
5 specificati 


na concrete ыр 


Building 
Hav 


амай 
ontrol Data 


Goals and Strategy 


Continued from Page 3 
react and communicate with our state 
legislators. 
STRATEGY: To organize a “Minute- 
Man” system at the state level. 


7. GOAL: To assist members in 
more accurately estimating fees neces- 
sary to run their offices properly. 
STRATEGY: To participate in, and 
encourage member participation in the 
Man-hour Data Bank. 


8. GOAL: To be better able to assess 
the significance of pending legislation 
and to offer legislation oursevles at the 
State level. 

STRATEGY: To obtain legal counsel, 


9. GOAL: To continue to serve the 

members with expanded activities and 
programs. 
STRATEGY: To obtain a clerical as- 
sistant for the Executive Secretary. 
Long Range - to be able to support an 
Executive Director. 


GOALS FOR 
THE NEW OFFICE: 

1. GOAL: Finish it - physically. 
STRATEGY: Seek out funding for fur- 
nishings. Encourage and enable the 
Office Committee - 1. deal with accous- 
tics problem 2. procure seating for 
groups 3. procure shelves for Library 4. 
procure furnishings for main display 
space. 


2. GUAL: Get sub-tenants to help 
pay for the office. 
STRATEGY: Contact anticipated co- 
tenants. Help Office Committee sign 
them up. 


3. GOAL: Expand role of AIA 
office for members and community. 
STRATEGY: Expand information avail- 
able in Library. For AIA members - 
tapes, books, forms, bulletin board. For 
public - brochures from all firms, list of 
architects interested in doing residential 
work. Provide speakers for groups. Have 
better capability for meetings - chairs, 
projects, screen, etc. 

+++ 

This is a large program. No doubt all 
of it will not be accomplished in this 
year, but we will never know unless we 
try. It is not an impossible set of goals, 
nor so broad as to diffuse our efforts. 
Nor is it rigidly set. Our survey - to be 
conducted in the very near future — will 
tell us what you think we should be 
doing. 
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Mulling it over with... 


MOLLY 
MOJLENhoft 


We are now in the manufacturing business. 


And when a company like Honolulu Roofing with its twenty-six 
year history of application and product sales makes this 
staggering alteration in its business profile the reasons have to 
be that the product is extraordinary and proven, and the 
obvious; that it's cheaper to manufacture than to buy ready- 
made. 


The material is polyurethane. 


The products are: polyurethan roof insulation, insulation, 
interior and exterior building panels and liquid urethane 
systems. The beauty of the panels is that panel surfaces, 
thicknesses and lengths can be customized to fit individual 
needs of the architect, designer, builder or contractor, And 
there is no long waiting period. Shipping, problems in communi- 
cation, availability, additional handling charges are non-existent 
— the plant and the products are for Hawaii. This means that 
our prices will beat any competitive product. To give you an 
idea about the roof insulation panels: a 4' x 8' panel weighs 
only about ten pounds. This is half the weight or less, but with 
"K", "C" and "R" values superior to conventional insulation 
board — or unskinned urethane slabs. This 32 square foot panel 
means that you cover 2% times the roof area with each panel 
handled over the usual 3' x 4' slab. These panels — PBS 500 — 
are made of the most efficient insulation material known. And 
they comply with all applicable specifications. 


Our wall panels will give architects and designers more to work 
with. PBS panels enable you to design walls in practically any 
surface texture or material. You can choose from vinyls, fabrics, 
papers, plywood, metals or any material that can be bonded to 
the panel. 

The plant is located at Campbell Industrial Park — the first 
building on the left as you come into the park. We invite all of 
you to come out and inspect our half-million dollar facility and 
we hope you all start thinking Polymer Building Systems of 
Hawaii. 


Thanks for your time. 


HONOLULU ROOFING CO., LTD. 
TILE • FLOORING • ROOFING 
Showroom and Offices 
738 Kaheka St. 

Honolulu + Phone 941-4451 


BC-1077 


4 401. Deductions—Thean with Federal Law 


Depreciation 
Hawaii Law: Sec. 235 
Federal Law 


PARTII INCOME TAX 


TAXES OF HAWAII 


year since 1964 and has been an unqualified 


This is the only comprehensive guide to all 
Hawaii taxes, especially suited to business and 
professional people, attorneys, and tax 
practitioners... and ап easy-to-understand 
reference for individuals. 

The author, Russell S. Bock, is also author 
of the annual “Guidebook to California 
Taxes.” 

Taxes of Hawaii has been published each 


Crossroads Press, Inc. 


P.O. Box 833/ Honolulu, Hawaii 96808 


Publishers of 


PACIFIC BUSINESS NEWS e АН About 


Taxes of H 


Hawaii Flee 


Business in Hawaii 


ii e Hawaii Office Pro ts Guide e Hawaii Arch 


Aanagement and ige business publications. 


success. The income tax section is fully 
referenced with Hawaii and Federal law, and 
the relationship to Federal income taxes is 
particularly emphasized. 

Its 300 pages are fully indexed and contain 
withholding tables, optional tax tables, com- 
pleted specimen tax forms, and a directory of 
all tax offices. 


* Special direct-from-publisher discounts on orders of six (6) or more 
copies ordered at one time. Phone 521-0021 for discount information, 


Crossroads Press, Inc. 
| Р.О. Box 833, Honolulu, Hawaii 96808 


|. Please send 


copies of TAXES OF HAWAII at $8.95 postpaid, to: 


АМ ARCHITECT’S AVOCATION 


Fred White originally started working in 
ceramics after becoming bored with 
water color courses in college. Subse- 
quently, he has taken courses in the 
1960's at the University of Hawaii, since 
then taught for three years at a small 
church in Aina Haina, and has moved on 
to become a member of the Pacific 
Potters Guild — now working at the 
Moiliili Community Center. 
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1973 
CONFERENCE 


ON CULTURE 
AND THE ARTS 
IN HAWAII 


Continued from January, "74 


The Task Force on Environmental Arts is composed of architects, all members of the 
American Institute of Architects, Hawaii Chapter. In the past six months, they have 
met continuously with open discussion on how to describe, evaluate and establish 
goals and aims for environmental preservation and improvements for our state. 
Implementation of these objectives becomes a complicated network of systems but 
under proper organization, professional guidance and community participation, 
accomplishment of these goals and objectives is not impossible. 


Donald Bernhouse 
Jim Charlton 
Don Dumlao 
Francis Haines 


Roger Lee (Chairman) 
Alfred Preis 

Rolf Preuss 

Terry Tusher 


Ш ENVIRONMENTAL 
EACH ISLAND 


DESIGN FOR 


Introduction 


In 1967, the State Conference for the 
Design Professions established a list of 
Goals and Objectives for Environmental 
Design in Hawaii. At the time the Goals 
and Objectives were presented to en- 
courage concerted action toward the 
environmental character of the State. 
Now, however, through Act 119, the 
State legislators have indicated the im- 
mediancy of the concern about the 
environment іп this State and have 
directed the counties to establish urban 
environmental guidelines. Therefore in- 
dividual counties are beginning to form- 
ulate policies to implement the рго- 
visions of the Act. 

Because of the impact of any urban 
environmental legislation on the daily 
lives of the citizens of the State, the 
Environmental Arts Task Force of the 
American Institute of Architects is en- 
couraging concerned citizen involve- 
ment in the formulation and imple- 
mentation of the individual county 
guidelines. In an attempt to stimulate 
discussion regarding the direction and 
implementation of citizen involvement, 
the following report has been prepared: 

In reviewing the report prepared by 
the State Conference for the Design 
Professions on the Goals and Objectives 
for Environmental Design, it became 
obvious that in order for environmental 
goals and objectives to be meaningful in 
the establishment of urban design cri- 
teria that any listing should be orga- 
nized according to the design control 
measures outlined in Act 119. 

With the establishment of goals and 
objectives that responded directly and 
specifically to the aspects of the Act, 
the basic guidelines could become a 
useful tool to concerned citizen groups 
in the formulation of detailed, specific, 
localized requirements of the urban 
design plan. They could also be help- 
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ful to the designated county agencies 
responsible for formulation of the 
urban design plan by stimulating 
initial discussions and evaluation of 
the aspects of the plan. 

The following is a paraphrasing of 
the expansion upon the Goals and 
Objectives presented in 1967. The 
goals and objectives identified here 
address themselves (0 more aspects of 
environmental design than just urban 
spaces and it is the attitude of the 
Environmental Arts Task Force of the 
АТА that urban space design criteria 
and guidelines cannot be formulated 
in isolation of the other aspects of 
environmental design and that it is 
only after overall environmental 
objectives have been established that 
urban design criteria can be 
meaningfully established. 

The list is not intended to be a 
complete itemization of all possible 
goals rather to act as an introduction 
to the possible scope of and criteria 
for the final design plan. Because of 
the uniqueness of each county's or 
district’s particular urban design goals, 


it is impossible to establish а 
definitive list that covers all situations 
and aspects. It is therefore hoped that 
the following goals will motivate 
citizen reaction to the urban plan 
concept and stimulate active citizen 
participation in the development of 
the finalized design criteria. 


Objectives 

to establish a direction for 
and completion of an urban design 
plan, it is necessary to understand 
and establish certain objectives which 
are to be provided. In that the 
success or failure of a product в 
dependent on the objectives it was 
designed around, it is therefore 
extremely important to develop an 
accurate and complete list of 
objectives. The following is a listing 
of possible objectives for urban design 
planning. 

The safeguarding and enhancement 
of the natural beauty and character 
of Hawaii. 

The preservation and upgrading of 
the aesthetic qualities of urban spaces. 


Іп order 


Nuuanu Stream — just outside of Downtown Honolulu. 


Hawaii Architect 


The support and stimulation of the 
development of natural and man-made 
beauty. 

The maintenance and improvements 
of the appearance and environmental 
relationship of structures, 

Policies and programs such as tax 
abatement, Open space bonuses, 
critiques, awards and incentives for 
broader participation іп community 
beautification by private property 
owners. 

Goals 


From the listing of design objectives, 
it is possible to establish ап 
itemization of specific, definitive goals 
which expand upon the generalized 
objectives. The following listing of 
goals is grouped according to the 
Act's design control measures. 

1. The land uses permitted by the 
general plan and zoning: 

a. To prepare a comprehensive 
survey of the islands to designate, 
describe and classify sites and areas to 
be preserved or restored. 

b. To preserve the beauty of the 
hillsides and agricultural open spaces 
by limiting their urbanization. 

c. To protect and preserve the 
physical environment against 
detrimental exploitation. 

d. To develop parks, tree-lined 
streets, gardens and intimate open 
spaces, as well as to preserve the familiar 
and traditional sights. 

e. To construct roads, parking areas, 
building sites and buildings designed in 
harmony with the terrain and to prevent 
erosion, unsightly disturbances of land- 
scape features and of natural drainage 
channels. 

2. Pedestrian and vehicular circu- 
lation systems: 

a. To relate the alignment of free- 
ways, arterials and thoroughfares with 
the existing street patterns in ways 
which will avoid disrupting and debil- 

Continued on Page 14 
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Full-Service 
Photography < 


Announcing .... 


£ now provides 
Total Photographic Service. We 
specialize in custom architectural 
camerawork, copying, and printing. 


Fast Service . . . We can deliver color 
prints up to 30” by 40" with No 
Delay because we do our own work, 
locally. Custom work ensures highest 
quality 


Lowest Rates We offer lowest 
rates in Hawaii for quantity service. 


Cal Us With Your Photographic 
Problem. We Have the Solution. 


Paradise 
Color 


748 K APAHULU 739-5502 


With the advent of double-wall con- 
struction in Hawaii, stucco exteriors 
are а natural for esthetic as well as 
insulation values. 

For fire Protection, permanence 
and beauty, make sure it's genuine lath 
and plaster -- there is no substitute. 


Plaster Information — Don Morganella 
PACIFIC BUREAU for 
LATHING & PLASTERING 
765 Amana St. - Rm. 304 — Ph. 946-6114 


Open Mon-Sat, 10-5. 


PRESENTING...The only Trade Showroom in Hawaii 
Offering the very best in custom quality upholstered 


furniture — and other fine furnishings. 
No need to go to the Mainland to buy fine furniture. Now 
architects and designers can bring their clients to our 
beautiful showroom to view the wide variety of superb 
merchandise on display. Clients can test individual pieces for 
size and comfort. 


Your clients will be happier, more satisfied with 
their final selections when they choose from display 
— rather than from photos in a catalogue. 


In our closed showroom you will discover an atmosphere of 
quiet privacy to discuss furnishing ideas. 


— Ample Free Parking — 


rattrud 
521-6848 


artin, 
661 Auahi Street "d 


А 
Plantation 
House 
Cluster 


Photos by Jim Reinhardt 


Four blocks from Downtown Honolulu 
stands this fine example of Plantation 
Housing. The architect/designer and 
date of construction are unknown. With 
the renewed interest in cluster housing 
currently occuring., with more interest 
in the relationships between dwelling 
units and the spaces between, there is 
much to be learned from the Plantation 
Clusters. The addition of the car didn't 
help this grouping any — the carports 
are tacked on wherever they fit, but it 
didn’t destroy it either. Scale, sense of 
enclosure and of neighborhood, and 
continuity of detail and character make 
this a very appealing living area. 


Hawaii Architect 
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itating effects upon adjacent buildings 
and areas. 

b. То promote aesthetic соп- 
siderations in the design and treatment 
of streets, over and under-passes, 
bridges, viaducts, ramps, railings, fences, 
embankments, walls and other street 
structures, including their components 
and accessories. 


c. To assure the application of the 
highest visual standards for the design, 
selection and installation of such street 
furniture as lights, standards, hydrants 
апа signs serving private as well as 
public purposes. 

d. To encourage the location of off- 
street, off-site parking lots and struc- 
tures on peripheral access streets. To 
encourage the development of well- 
designed, landscaped connecting walk- 
ways and other pedestrian areas, such as 
sidewalks, malls, plazas, and arcades. To 
furnish pedestrian areas with attractive, 
convenient and interesting  pavings, 
kiosks, shelters, benches, waste recept- 
acles and similar attractiveness. 


3. Necessary and desirable public 
and private community facilities: 

a. To prepare a comprehensive recre- 
ation, beautification, and preservation 
plan for each county as a supplemental 
part of the urban design plan. 


b. To establish a program for the 
acquisition of view, use or development 
rights over objects and areas necessary 
to implement the comprehensive recre- 
ation, beautification and preservation 
plans. 

c. To develop a program and stan- 
dards for the planned development, 
landscape treatment and maintenance of 
gardens, parks, playgrounds, playlots, 
and other recreational areas and facil- 
ities. 

d. To highlight and enrich public 
spaces and structures with fountains, 
sculpture, murals, and other works of 
art. 


e. To locate well designed, scenic 
lookout points accessible from high- 
ways, and to establish a network of 


Liliokalani Gardens 
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trails and bridle paths, all to be provided 
with properly maintained sanitary facil- 
ities. 

f. To develop a program and provide 
the means for the control of litter and 
the removal of abandoned cars, dis- 
carded appliances and other debris, 
rubbish and waste from public sight and 
notice. 


4. Historic sites, significant natural 
land and water features, and views and 
vistas which must be protected and 
enhanced. 

a. To protect sites and areas of 
extraordinary scenic value by ac- 
quisition of title, easement or develop- 
ment rights or other legal means. 

b. To conserve and restore open 
lands, wilderness, scenic areas and sites. 

c. To respect the primacy of struc- 
tures which are dominant because of 
their prominent location or use and 
those which should be preserved and 
protected because of their architectural, 
cultural, historical, or traditional value 
and to control their surroundings so 
they may serve as focal points in their 
environment. 

d. To protect, rehabilitate, restore 
and reconstruct, and if necessary, to 
relocate such objects and buildings, as 
many contribute to the architectural, 
cultural, historical or traditional interest 
of their neighborhoods or districts, and 
to secure their appropriate use. 

e. To retain rivers, streams and shore 
land as important scenic and recre- 
ational features in a natural condition. 
Flood and tsunami control projects, 
necessary for protection of life and 
property, should be sympathetic to the 
environment and include landscape 
treatment. 

f. To preserve and protect trees, 
geologic formations, artifacts and ob- 
jects, buildings and neighborhoods, sig- 
nificant because of their unusualness, 
irreplaceability, architectural quality 
and their value to historic, cultural or 
traditional continuity and because of 
the visual interest with which they 


Hawaii Architect 


enrich the environment. 

g. To illuminate pedestrian areas, 
Open spaces, important structures and 
works of art effectively and appropri- 
ately. 


5. Basic concepts of environmental 
character, including architectural 
charactor: 

a, To encourage better designed 
buildings, and better integrated and 
correlated relationships of buildings, 
neighborhoods, communities, and new 
towns by the imaginative application of 
techniques such as cluster, townhouse 
and planned unit development, or other 
creative disciplines. 

b. To conserve, rehabilitate, renew 
and redevelop suitable buildings and 
existing neighborhoods; and to replace 
or improve not only unsafe and un- 
sanitary buildings, but also those which 
are unattractive and incompatible. 

с. To establish visual continuity of 
open spaces, mountain slopes and the 
ocean. 

d. To implement and support street 
tree planting programs. 

е. To beautify all public open spaces 
by landscape treatment and to encour- 
age similar treatment of privately owned 
open spaces for public appreciation. 

f. To conceal or screen from public 
view all unsightly activities and facilities 
in all districts, including commercial and 
industrial. 

g. To enhance the appearance of the 
enclosing and defining space elements of 
urgan areas by; the rehabilitation or 
replacement of incompatible or un- 

Continued on Page 16 
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Ceiling Systems 
Resilient Floors 
Carpets 


For information contact Gerry Evenwel 
Armstrong District Office, King Center Building, Honolulu 
Phone 946-5929 


FULLER PAINTS. 
FOR THE MOST COLORFUL 
JOB ON THE BLOCK. 


Fuller Latex Masonry Paint 
and Rust-Chex Primer. 


е FULLER 222. 


PINTS 772 Als Moana Biva. / Phone 537-6902 


RICHARD L. VILLARD 


Your C. J. WELCH rep in Hawaii for: 


HABITAT - NESSEN - HARTMAN - ISLA DEL SOL - LOEWENSTEIN - GEO- 
METRICS - DESIGN IMPORTS INTREX - THOMPSON - STRATTON CARPETS - 
MOBI - JASON (PIRELLI) - JOHN LESLIE - PAUL ARNO-EGAN VISUAL - 
MORRISON -EKLEKTIX -& OTHERS 


732-3631 А.1.р.5. 


Your Dealer in Hawaii for: 


HARPERS OF CALIF. - SCANDILINE - GOLD MEDAL - JACK CARTWRIGHT - 
CI DESIGNS - PETER PEPPER - ATELIER INTERNATIONAL - HARTER CHAIR - 
VIRCO-STENDIG - HARBOR UNIVERSAL - VECTA - KRUEGER DESIGNCRAFT 


- BENEDETTI - CRAMER - MYRTLE - WESTERN LEATHER - MODERN MODE- 
ROBERT NEWTON - б. М. PROCTOR - GLENN 


YOUR Agent in Hawaii for: 


PROJECT PURCHASING SERVICE — 
total supervision for all major projects upon CLIENT'S approval of specifications as 
determined by ARCHITECT and/or DESIGNER 


7 key markets are covered by PPS 


New York, Atlanta, Chicago, Dallas, 
No. Calif., So. Calif. and Hawaii. 


AIDS 1056 Hunakai St., Honolulu 96816 PH: 732-3631 


ry 


...gas dryers make 
good building sense. 


In your apartment or condominium, a centrally located 
laundromat with gas dryers will dry up maintenance costs 
and tenant complaints. And a central laundry facility also 
means a solid profit for you, the owner and operator. 
Consider the advantages of centralized gas dryers over 
individual electric ones 


lower costs for equipment and installation 
easy centralized maintenance 

free adjustment and diagnostic service 
more usable apartment space 

e 24% faster drying 


Caring for the future begins today. 


It's a proven fact that for jobs like drying clothes, heating 
water, and cooking, gas is more efficient than electricity 
in the use of Hawaii's primary energy source, oil 

Oil is too precious to waste 


ооо о 


) THE GAS COMPANY 
GASCO, INC. A SUBSIDIARY OF PACIFIC RESOURCES, INC 
1060 Bish t / Honolulu, Hawa 3 
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sightly structures, the architectural con- 
trol of new structures, and the provision 
of building line setbacks to achieve 
greater variety in the street scene. 

h. To prevent pollution of air, soils 
and water. 

i. To place utilities underground in 
all future land development and іп 
existing areas of civic and public 
importance. 

j. To provide for the systematic and 
sustained maintenance and cleaning of 
all streets, pedestrian areas and land- 
scape spaces. 


Participation 

In order to help achieve these Goals and 
Objectives, continued programs of com- 
munity interaction such as the following 
should be established and pursued. 

1. Educational programs which de- 
velop the aesthetic conscience, sense of 
individual responsibility and civic pride 
of the community toward private and 
public property. 

2. Research, educational and train- 
ing programs which developed greater 
professional competence, technical 
aptitudes and skills. 

3. Watchful consideration and in- 
terpretation in the enactment and im- 
plementation of codes, ordinances, 
rules, regulations and laws of the pro- 
vision of the Constitution of the State 
of Hawaii set forth in the Prologue. 

4. Establish informed committees 
and citizens groups to present com- 
munity desires relating to urban design 
considerations. 


Implementation 
The proceeding goals and objectives 
although reasonably comprehensive in 
scope, are yery general in regards to 
specific environmental guidelines. They 
do not respond to the particular 
methods of obtaining or the degree to 
which a specific goal may be appro- 
priate in a particular environmental con- 
text. It is therefore necessary for the 
citizens of each county to respond to 
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the goals and objectives in the context 
of their specific needs and desires. 
Because of the uniqueness of the 
environmental criteria in the State, it is 
undesirable for a central authority or 
external modivator to dictate environ- 
mental design policy for each county. It 
is therefore extremely important to 
have concerted citizen action to in- 
fluence and protect their individual en- 
vironmental direction. However, in 
order for citizen action to be effective 
in influencing legislation, it must ге- 
spond to the peculiar needs of the 
affected constituency. For this reason, 
it is proposed that a citizens committee 
be established in each county. The 
purpose of this committee would be to 
review and initiate each county’s guide- 
lines for its overall urban design plan in 
relation to an environmental direction. 
The proceeding goals and objects could 
be used as a basis for establishing and 
recognizing basic direction and can be 
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modified or expanded by each com- 
mittee as it considers appropriate. 
Through this stimulus, it is anticipated 
that each committee would be able to 
formulate its own definitive direction. 

Recognizing, however, that develop- 
ment of a comprehensive urban design 
plan is a major undertaking for the State 
and its citizens, the AIA is concerned 
that mechanisms be developed to all 
participation and input from all affected 
aspects of the State and that an effec- 
tive means of balance and compromise 
be established to resolve conflicts of 
emphasis and direction. In this regard, 
the Hawaii Chapter of the AIA has 
prepared and submitted application to 
the National Endowment for the Arts 
for grant funds to hire a full time 
independent representative to act as 
liaison between the citizens, design pro- 
fessional, and county agencies to assist 
in this development of the urban design 
plans. 


УУ Johns-Manville 


FAC 


"Во you'wc 
_ your cool 
"your heat. 

— 


follow this handy 'R/Value' 
chart when you order 
J-M Foil-Faced 
Fiber Glass Insulation. 


Installation| J-M Foil-Faced | Recom— 
Fiber Glass mended 
Insulation R/Value 
Recommended 


Super-Thik 


-19 
Ful-Thik 13 


22 


Medium 


Ful-Thik 


The higher the R/Value, the better 
the insulating value. So, for 
economy of operation with electric 
heat and/or air conditioning — use 
higher R/Value products. 


Johns-Manville puts an R/Value on 
Foil-Faced insulation to be sure 
you get the protection you need. 
The R means Resistance — re- 
sistance to heat escaping in winter, 
or entering in summer. Higher num- 
bers mean higher resistance. It’s 
that simple. And its simple to in- 
stall J-M  Foil-Faced insulation 
yourself. Because it's so compact 
and light. With finer glass fibers to 
trap that escaping heat ...or cool 
. more effectively. And foil facing 


for superior protection. 
UM 
Johns-Manville 


Distributed by 


(ALOHA 


STATE SALES СО, INC 


524 COOKE ST. PH. 531-8161 
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POLITICAL 


CONTRIBUTIONS 


by Lewis Engleson 


Early last month, | announced that the 
principals of EDW/Architects & Plan- 
ning Consultants would no longer con- 
tribute money, or materials having 
monetary value, to any candidate or 
political party. To my surprise, this 
announcement received widespread 
media coverage. That such a furor 
should be raised by simply stating that 1 
prefer not to give money away to 
politicians is surprising. However, now 
that some of the smoke has cleared, | 
would like to explain this action more 
fully. 


There were a number of reasons for 
adopting this new policy. Recent ad- 
verse publicity pointing out the close 
relationship between government selec- 


tion of consultants and campaign con- 
tributions have cast a cloud of suspicion 


on the sincerity of those making the 
contributions, as well as on the integrity 
of those receiving them. We have seen 
this patronage system of awarding of 
consultant contracts operate from high 
Federal levels down to state and local 
government. Campaign contributions or, 
in some instances, outright personal 
payoffs, have played a part in the down- 
fall of Spiro Agnew, in weakening the 
credibility of Mr. Nixon and in eroding 
the public belief that politicians are 
performing their duties for the benefit 
of their constituents. Too often, con- 
sultant contracts are the carrot on the 
stick that fill campaign coffers, or, more 
seriously, personal pockets, It is my 
contention that if we, as architects, 
reach for the carrot, we are contributing 
to a system that breeds corruption, and 
must bear a share of the guilt. 


The implications of “buying” con- 
tracts are enormous. If the size of the 
fee is proportional to the amount 
donated, does this mean that larger or 
richer offices get bigger jobs? Are simi- 
lar firms to be penalized or precluded 
from doing government work? Is the 
best talent available being utilized for 
public work? If not, why should public 
works projects, paid for by the tax- 
payers, be denied the benefits of the 
most competent professionals? As pro- 
fessional architects, we have denied our- 
selves the right to advertise or engage in 
other self-laudatory practices for the 
obvious reason that such activity would 
create unfair advantages for some and 
obscure the true value of our capabil- 
ities. We have decried the practice of 
architect-selection on the basis of fee 
for somewhat the same reasons. And yet 
campaign contributions, the amount 
and the political power of the recipient, 
do essentially the same thing 


At the time that I was a member of 
the Honolulu Planning Commiss, | 
realized I was in conflict with ethics 
ordinances which state that members of 
boards and commissions shall not act in 
ways that are in conflict-of-interest or 
might have the appearance of being in 
conflict-of-interest. The word appear- 
ance is important here. I did not act in 
an unethical manner, nor did my actions 
give the appearance of unethical con- 
duct. 

However, my professional activities 
were hampered by that word “арреаг- 
nace" to the degree that | ultimately 
resigned. | feel that recent adverse 
media coverage of campaign contri- 
butions by architects also tends to 
foster the image of the appearance of 
wrongdoing, even if such contributions 
are made with the most noble inten- 
tions. Therefore, | felt that it was 
important to dispel this cloud of sus- 
picion. Better the appearance of being 
above reproach than the appearance of 
guilt. 

Finally, inasmuch as this is an elec- 
tion year, the timing of my announce- 
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ment was important іп order to put all 
fund-raisers on notice of our policy. 
Their time will not be wasted and we 
will be saved the embarrassment of 
saying no. 

I do not believe that I have abridged 
our right of participation in political 
activities by not making campaign con- 
tributions. In fact, we have reached a 
sorry state of affairs when we equate 
money with involvement. No employee 
of EDW is precluded from participating 
in the political process in whatever way 
he deems personally appropriate. Princi- 
pals, while barred from donating 
money, may donate time. In one sense, 
of course, time is money. However, for 
the professional man, it is usually easier 
to write a check than to make time 
available. But if we want to participate 
in the political process, truly partici- 
pate, there are many avenues open to 
us. I find it ludicrous to read that some 
professionals contribute money to two 
candicates that are running for the same 
office at the same time. That seems a 
strange way to participate in the politi- 
cal process and support political ideal- 
ogies. 

Of course, a prime reason is to 
publically lodge a protest against the 
present selection process and to bring 
the problem into focus. As stated in my 
press release, І feel that this is an idea 
whose time has come. 

With respect to that selection process 
for public buildings, 1 propose that a 
Public Buildings Commission be estab- 
lished in both the Governor's and the 
Mayor's office. This commission would 
review the programs for all proposed 
public buildings and determine whether 
the architect should be chosen by (a) a 
selection board, (b) AIA sanctioned 
competition or (c) rotation. Method (c) 
would be only for small, relatively 
unimportant buildings. The selection 
board would be ad-hoc and its com- 
position would primarily architects. By 
rotating its membership, all firms would 
have an opportunity to do public work. 
This approach, or one similar would, I 
believe, remove architect selection, as 
much as possible, from the political 
morass it presently is in. 

I hope other architects will join us in 
adopting a policy similar to EDW's. I 
feel this is the only effective way to 
change the present system. Further, 
once this selection system is made more 
equitable, we can rescind this policy, 
and make as many donations as the law 
allows. The only question then is: 
WOULD WE? 
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Section 10B — Mailboxes 


"Mailboxes to be standard government approved for exterior use. Use 
the one that looks like a large loaf of bread painted silver.'" 


The above is an actual specification as written by a local source! 


IF YOU NEED MAILBOXES SPECIFIED, AND NOT BREAD, 
CALL US. WE BAKE A BETTER BOX. 


Чагамаге Trends Mawaii.... 


THE OLDEST RUSSWIN DISTRIBUTOR IN HAWAII 


OWNED BY ISLAND PEOPLE 
1370 Kapiolani Blvd. / Honolulu, Hawaii / Phone 949-1616 — 949-8355 


CONTROL ENTRY... 


OF VEHICLES 


Keep unauthorized cars 
out of your parking lot. 


2 Parking Products, Inc. 
Е“ Gate/Card/Cash Systems 


Typical gate entry. 
EVERY PARKING AREA SHOULD HAVE CONTROLLED ENTRY & EXIT TO 
* Eliminate burden of towaways e Provide tenant/owner sense of security 
% Control use of parking spaces е Achieve efficiency of use @ Stop thefts 
— SECURED PARKING AREAS ARE MORE PROFITABLE — 
Parking Products, Inc., systems. . . now available for installation. Soon to be 
installed in The Euliway Villa and elsewhere. 


OF PEOPLE 


Keep unauthorized visitors 
out of your building. 


већ топе 


CONTROLLED ENTRY COMPUTER 


EVERY BUILDING NEEDS AN EFFECTIVE CONTROLLED ENTRY SYSTEM TO 
* Provide safety for tenants e Keep out unwanted visitors 
* Reduce need for costly guards and doormen * Raise values 
* Increase revenues 


— SECURED BUILDINGS ARE MORE PROFITABLE — 


IDENTIFONE ... 
Polo, and others 


Exclusive Dealer for These Systems: 


> EMC СОВР 


2979 UALENA STREET HONOLULU, HAWAII 96819 
Phone 847-1138 


OFFERING A FULL LINE OF SECURITY EQUIPMENT 
| INCLUDING IDENTIFONE, SONY CCTV 8 PARKING PRODUCTS, INC. 


Visitor using Identifone. 


already in use in Barclay, Liliuokalani Plaza, Wilder Regent, Marco 
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PACIFIC: 
i” BLUERINT 


911 Halekauwila Street • Honolulu, Hawaii 96814 • Phone 538-6727 


YOU ARE DRAWING THE SAME LINES TWICE; 


YOU HAVE A NEGATIVE STORAGE PROBLEM; 
YOU NEED AN EASY-TO-ERASE MYLAR; 


YOU WANT TO DEPICT MULTIPLE OVERLAYS IN VARIOUS 
SHADES ON A SINGLE SHEET; 


YOU HAVE DRAWINGS TOO BIG TO BE REPRODUCED 
BY ORDINARY METHODS: 


THEN: 


YOU MAY VERY WELL HAVE A NEED FOR THE SERVICES 
OF OPTI-COPY HAWAII 


Leader in the field of sophisticated engineering 


reproductions specifically for architects and engineers 


875 Waimanu St.- 6th Floor 
Honolulu, Hawaii 36813 
808 /531-6456 


20 


YOU HAVE A REQUIREMENT FOR ACCURATE SCALE CHANGES; 


Waikiki 
Improvement 


by George V. Whisenand and 
Gerald L. Allison 


As you know, the City Council is 
actively at work in attempting to de- 
velop an ordinance with the primary 
objective of limiting the growth of the 
Waikiki area and has retained a main- 
land attorney-planner to assist in the 
development of such ап ordinance. 
While it is true that most individuals 
who are knowledgeable about соп- 
ditions in Waikiki recognize many of the 
faults of the past growth pattern, we 
must also recognize that the proposed 
ordinace is a rather radical step and, in 
consequence, must be given very careful 
thought if it is to accomplish a really 
worth-while purpose. We must also 
understand that the establishment of 
such a regulation with respect to Wai- 
kiki will undoubtedly produce a “ripple 
effect” which will reach to many other 
areas, both on Oahu and on the Outer 
Islands. It cannot be considered as an 
isolated regulation affecting only Wai- 
kiki. Certainly the Hawaii Chapter of 
the AIA should be vitally concerned and 
be in a position to offer intelligent 
assistance to the City in this matter. The 
decision is of sufficient importance that 
the viewpoint of the entire Chapter 
membership should be obtained but 
only after a process of providing ad- 
equate information and review by the 
Chapter members so that they will be іп. 
a position to make an intelligent choice. 

We would suggest that several steps 
on the part of the Chapter may be in 
order: 

1—The appointment of a Task Force 
of experienced and knowledgeable 
Chapter members as the coordinating 
unit for the Chapter's work. 

2—A program of information dis- 
semination to the membership from 
both the Task Force and the Executive 
Committee. 

3—The scheduling of one or more 
special Chapter meetings in order to 
establish a consensus of the Chapter 
position. Perhaps a first meeting could 
be held for the purpose of information 
and exchange of views, followed up by a 
later meeting at which a Chapter con- 
sensus policy would be established. 

In view of the serious implications of 
the type of ordinance which is being 
proposed and its potential effect on the 
entire building and design professions in 
Hawaii, this matter should receive a very 
thorough treatment by the Hawaii 
Chapter. 
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“По you think 
we overdid 
the shed. 


E- za HAVING PROBLEMS GETTING 
| XEROGRAPHIC PAPER FOR YOUR 
| XEROX* OR ІВМ" COPIERS? 


If so, contact your friendly Nashua dealer today. 


Xerographic paper 
rolls for use in 
IBM copiers 


CALL: 

WE BCO ~ 4 ; E «1 у Xerographic papers 
HONOLU LU, INC. ^ for use in Xerox copiers 
PHONE 521-3491 | “Registered trademark of Xerox Corp 


PS. We also have the full line of xerographic toners for your copier. *Registered trademark of IBM Corp 
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Building permits, businesses in 
the making, real estate 
transactions are just part of 

what we feed you at the beginning 
of each week. For a steady diet 

of what's happening in our state 
(and the world!) subscribe to 
Pacific Business News. It has a 
low cholesterol level. 


One year $14.00 / 3 years $30.00 


Р. 0. Box 833, Honolulu 96808 
Phone: 521-0021 


EQUIPMENT 


Complete Decorating & design 
service at No Extra Cost. 


Warehouse Sales Department 
for Budgetline desks & files 
at low, low prices! 


BUDGET TERMS 
RENT OR LEASE 
WITH OPTION TO BUY 


CALL 531-8527 


BROS. LTD. 


544 So. Queen Street 
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АТА NOTES 


A promising young Honolulu architect 
died February 2 in Fiji. Glenn Gunter, 
30, was on a field trip when he suffered 
acute pulmonary edema. Gunter, born 
in Hilo, is survived by his wife, Martha 
and an infant son. 

Gunter graduated from Kailua High 
School and the University of Hawaii. He 
went on to graduate from Columbia 
University, then worked two years with 
David Stringer. 

As a desinger and project architect 
for Haines, Jones, Farrell, White and 
Gima since 1971, Gunter was involved 
with such projects as the Pacific Trade 
Center, 1010 Wilder apartments, and 
the Del Webb Corporation at Kahuku. 

In 1965 Gunter was presented the 
C.W. Dickey Award for excellence in 
design from the AIA, and in 1969 
received the William Kinne Fellow 


Memorial 
Columbia. 

Interested persons may make a dona- 
tion to the Glenn Edward Gunter 
Memorial, University of Hawaii Foun- 
dation, 2500 Campus Rd., Hawaii Hall 
106, Honolulu 96822. The memorial 
will be used to purchase fine art to be 
put оп permanent display in the Uni- 
versity's architect department. 


Traveling Fellowship at 


John Sjoberg is giving a one-man art 
show at the Foundry, featuring plaster 
board with acrylics — three dimensional 

beginning February 15. The show will 
last two weeks. 


Gerald L. Allison has been appointed to 
the National AIA Public Relations Com- 
mittee. 
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ihe Inside Stony, 4. 


...0n Hawaii’s economy 
and business environment. і | 
Facts, figures and original BUSINESS 
text on everything you IN HAIA! 
need to know: $1.50 


e Agriculture 

e Commerce 

e Commercial and Industrial 
Property 

e Communication 

9 Construction 

* Cultural Activities 

* Economic Structure 

* Education 

* Facts for Businessmen 
(11 pages of pertinent data) 

* Government 

* Importing and Exporting 

* The Labor Force 

* Living 

* Major Islands Described 


* Manufacturing 


* The Market An annual publication of 

* Military ec ) 

e Natural Resources СО) Press, Inc. 
e Ocean- Oriented Industry 

e The People and their Potential 


$1.50 at all major newsstands 
or $2.00 postpaid from publisher 


ө Recreation 

e Retirement | РРА 
CROSSROADS PRESS, INC PLEASE FAIRY Ұй 
е Some Comments on the High РО. Box 833 Please send of All About Business in Hawaii e 
Honolulu, Hawaii 96808 @ $2.00 each, payment enclosed е 
Cost of Living in Hawaii $ % 
Ф Nem LÀ 
* Tourism | 2 

Address 
е Transportation H е 
e city a = State Zip e 
• е 
Фееееееееееееееееееееееееееееееееееееееееееее 
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c $ BULK RATE 
P. O. Box 833 3 DA isi J U.S. POSTAGE 
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Honolulu, Hawaii 
Permit No. 778 


STATE TILE 
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SHORTENS SAVES | INCREASES 
TIME COST EFFICIENCY IN CONSTRUCTION 


Illustrations of State Tile's new Panelization Cement Block Wall Construction Method 


Get the facts quickly. Call Glenn Freimuth at State Tile, 841-2869. 


STATE TILE 


A Division of Amelco Corporation 


158 SAND ISLAND RD. / HONOLULU, HAWAII 96819 


